
























































































Client References 

List at least three (3) client references that can attest to the firm’s qualifications to fulfill the 
requirements of the Scope of Work. List the most recent first. Client references must also be 
provided for any subcontractors identified in Duplicate and attach additional pages 
as necessary. 

FIRM’S / SUBCONTRACTOR’S NAME: 

REFERENCE 1 

Name of Firm 

Street Address 

Contact Person 

City State 

Telephone Number 

Zip Code 

Dates of Service Cost of Service 

Brief Description of Service Provided 

REFERENCE 2 

Name of Firm 

Street Address 

Contact Person 

Dates of Service 

City State 

Telephone Number 

Cost of Service 

Zip Code 

Brief Description of Service Provided 

REFERENCE 3 

Name of Firm 
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Street Address City State Zip Code 

Contact Person Telephone Number 

Dates of Service Cost of Service 

Brief Description of Service Provided 

If three references cannot be provided, explain why: 
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Contractor Status Form 

Contractor’s Name: County: 

Address: 

Phone Number: Fax Number: 

Federal Employer Identification Number: 

STATUS OF CONTRACTOR PROPOSING TO DO BUSINESS 

Individual Limited Partnership General Partnership Corporation Other 

If Individual or sole proprietorship, 
state the true name of sole proprietor: 

If a Limited or General Partnership, list each partner and state their true name and interest in the 
partnership: 

If a Corporation, state place 
and date of incorporation: 

President: Vice President: 

Secretary: Treasurer: 

Other Officer: Other Officer: 

Provide explanation if claiming Other: 

SMALL BUSINESS PREFERENCE 

Are you claiming preference for small 
business? 

Are you claiming preference for 
DVBE? 

YES – Attach approval letter from Office of Small 
Business Certification and Resources 

NO 

YES – Attach approval letter from Office of Small 
Business Certification and Resources 

NO 

NOTE:  THIS FORM MUST BE COMPLETED OR YOUR PROPOSAL WILL BE REJECTED 

















































3.1 

Attachment E - Sample Standard Agreement 

7. Apply a multi-platform and integrated media strategy to maximize effectiveness
and be responsive to changes in the media marketplace and consumer
behavior, including promoting CalRecycle's digital and social media efforts.

8. Recommend new and emerging digital media and social networking strategies to
extend the reach of the Campaign and broaden dissemination of Campaign
messages to targeted audiences by developing the following:
a) Develop paid strategies to grow the reach of existing social networks.
b) Develop social listening and community management strategies.
Develop a network of trusted messengers (influencers, community leaders,
celebrities, etc.) with hiqh levels of reach for tarqet audiences

3. Campaign Development

Conceptualize, develop, pre-test, and launch the Campaign, including activities such 
as: 

1. Collaborate with other state entities conducting public education and awareness 
Campaigns to understand best practices, lessons learned, and successes that 
can be leveraged for CalRecycle's Campaign.

2. Conduct research, with a focus on community engagement, on effectiveness of 
creative concepts via recommended testing methods (focus groups, online testing, 
etc.). Use existing research for initial development. Review content produced via 
recommended testing methods (focus groups, online testing, etc.) to measure 
effectiveness of creative concepts with a focus on community engagement.

3. Develop creative brief(s) for the CalRecycle Director and contract management 
team upon request, creative brief(s) will serve as a document that outlines how 
specific outreach tasks connect to the broader business goals by clearly outlining 
the strategy of the campaign.

4. Provide copies of scientific studies, evidence-based publications, research, and 
calculations used to substantiate the facts used in Campaign materials. In 
coordination with CalRecycle staff, maintain and monitor a system for 
substantiating facts used in ads and other Campaign materials, and obtain legal 
review and clearance prior to production. Provide social media content creation 
and curation to optimize the user's experience across social media platforms:
a) Provide expertise in the following social media executions: videos, live chats, 

Q&As, influencer activations, as well as other engagement strategies to build 
brand community and influence.

b) Social media production and dissemination will leverage existing and newly 
produced Campaign advertisements and messages.

5. Provide translation, transcreation, and adaptation services and coordination for 
English, Spanish, and threshold languages as deemed necessary to serve 
disproportionately impacted communities.

6. Design and produce all printed and digital collateral promotional materials h. 
Deliver masters of all produced advertising in requested formats to CalRecycle, for 
the purpose of archiving.

3. Campaign Development
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Attachment E - Sample Standard Agreement 

7. Duplicate and distribute CalRecycle advertising materials, including broadcast ads,
to CalRecycle qrantees and partners, as aooroved in advance by the Contract Manaqer

4. Media Buy

4.1 Create media buying plans that align with the total market strategic plan and effectively 
reach Campaign specific target populations that include exploring and utilizing in-kind 
partnerships and opportunities 

4.2 Negotiate the most cost-effective media placement to maximize target audience 
exposure with the recommended mediums to best reach tarqet populations. 

4.3 Report on the advertising Campaign's implementation and outcomes, including media 
monitoring and optimization, summarized quarterly media buy reports and post 
analysis, and an annual summary evaluation of the effectiveness of media placement. 

4.4 Detailed reports of media placement to be provided in a spreadsheet, upon request, 
that shall provide detailed information on actualized media, including: 
1. Total impressions delivered, as applicable to each advertising medium.
2. Actual ratings delivered, as applicable for broadcast media.
3. Target demographics, e.g., age, gender, racial/ethnic group used for planning and

reconciling media performance.
4. Detail by vendor, network, or station for each designated media market (OMA), as

applicable. Days aired and time(s) of day, as applicable.
5. For digital, the click-through rates and cost per click or the agreed upon key

performance indicator.
6. Third party measurement and detailed viewer data, as available, when requested by

Cal Recycle.

5. Public Relations

5.1 The contractor shall develop an earned media strategy to accompany the Campaign. 
The strategy shall include ethnic media, local media, national media, and podcasts to 
educate the public and raise awareness 

5.2 Contractor shall develop and execute an influencer plan to elevate awareness via 
digital and in-person events. Influencers may include, but are not limited to celebrities, 
sports fiqures, health enthusiasts, youth influencers, artists, and mom bloaaers. 

6. Website Content Management

6.1 The Contractor shall design and develop content for a website that will serve as an 
awareness and educational resource. The contractor shall coordinate with CalRecycle 
Contract Manager and its information technology administrators to provide content for 
the website. The website content must: 
1. Serve as a focal point for public engagement and dissemination of information to

create a circular economy and promote zero waste.
2. Provide a dynamic and interesting user experience that will stimulate wider public

discussion and participation.
3. Incorporate branding to create a similar look and feel across the website, media

materials, and all other deliverables.
4. Enable users to learn about recycling, zero waste and circular economy.
5.Provide multilingual content or translation utility.

6. Website Content Management

69 































Attachment F - Proposal Completion Checklist 

Please use this checklist to help prepare your proposal package to ensure all required items are 
included. 

□ 
□ 
□ 
□ 
□ 
□ 
□ 

□ 

□ 
□ 
□ 
□ 
□ 

Cover Letter with contact information and statements as required in the RFP(S). 
Organizational information and Personnel Information (Resumes) 
Proposal (detailed Workplan) 
Samples of Creative Work 
Copy of Required License(s) (Secretary of State) 
Client References 
Contractor Status Form 
Bidder Declaration Form shall be submitted even if participation levels are zero (write 

zero participation on form) and DVBE Declarations (DGS PD 843) 
Contractor Certification Clauses 
Iran Contracting Act Certification 
Darfur Contracting Act Certification 
California Civil Rights Laws Certification 
Cost Proposal and Budget Detail Worksheets 

The following number of PROPOSAL packages shall be submitted as the Contractor's response to 
this RFP(S): 

D One (1) unbound reproducible original Proposal package marked "Original" 

D One (1) USB flash drive containing one (1) single electronic file of the Proposal Package 
in Adobe Acrobat format including all required forms and attachments. 

The following form is only required upon submittal as applicable pursuant to the provisions outlined in 
Section Ill, Submittal Requirements: 

D Certification of Target Area Contract Preference Act 

The following forms are not required at the time of the Proposal submission but will be required by the 
successful Contractor during the contract period: 

D Small Business (SB) Subcontractor Payment Certification (Attachment A) 
D Disabled Veteran Business Enterprise (DVBE) Subcontractor Payment Certification 

(Attachment B) 
D Recycled Content Certification (end of Attachment E) 
D Payee Data Record (Standard Form 204) viewable at 

https://www.calrecycle.ca.gov/Contracts/Forms/default.htm) 

Please note that if any of the items are missing from the Proposal package, the package will 
be considered incomplete and will be disqualified from the process. 
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